Hospitality and Tourism Management Studies
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Program Proposal 

November, 2005

 Frequently Asked Questions

1.
Is this a new or replacement program at Stockton?  

This program evolves from the Hospitality Management (HOSP) Track in Business Studies.

 2.
Does this new program require any additional faculty lines at present?  

No.

 3.
Is this new program consistent with Stockton’s mission?  

Yes. Like other programs at Stockton that prepare students for particular professions, this program seeks to do so within the context of the college’s liberal arts mission, emphasizing transferable skills and the capacity for lifelong learning. In particular, the study of hospitality and tourism includes detailed attention to intercultural and international issues.

4.
Why is it necessary for this new program to separate from the Business Studies Program?   

The change is necessary because twelve additional credits are needed in order to include a tourism component to the current HOSP track.  The program requires additional emphasis on a general studies approach to tourism and the social sciences. 

5.       Will this new program offer courses or curriculum in gaming? 

No.  This program is aimed at hospitality and tourism management.  The program will not prepare students for gaming careers.  Atlantic Cape Community College (ACCC) currently offers and is expected to continue offering gaming instruction for non-credit.

6.
Will this new program offer courses or curriculum in culinary arts?  

No.  This program is aimed at hospitality and tourism management.  The program will not prepare students for culinary careers.  ACCC currently offers and is expected to continue offering culinary instruction.

7.
How will this new program contribute to the Business Studies program in their effort to obtain AACSB accreditation?    

Stockton College is seeking to accredit its Business Studies Program by the AACSB.  According to Dean Mary Ellen Zuckerman, Stockton’s AACSB consultant, both programs can apply for AACSB accreditation simultaneously.  As a program retaining 50% of its core concentration in Business Studies, HTMS is a business-related program.  Under that definition, it will meet the requirements for accreditation for AACSB.  
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8.
How will this new program contribute to a liberal arts college?  

The HTMS program would adhere to the articulated mission of RSCNJ.  AACSB accreditation would also mandate adherence to the school’s mission.  The program will expand the breadth of the major to include additional requirements in ethics, cultural and diversity issues, geography, heritage & ecotourism.

9.
Is the RSC of NJ building a hotel for this HTMS program?
No.  The Richard Stockton College of New Jersey is indeed looking into the building of a hotel/conference center somewhere on the Pomona campus, not specifically for the HTMS program but for the entire campus. If such a property did exist however, we would certainly seek to take advantage of it for our program development.
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Program Announcement

 1.
Name of Institution:


The Richard Stockton College of New Jersey

 2
Program Name, Abbreviation, Degree designation:

Hospitality and Tourism Management Studies (HTMS)


Bachelor of Science Degree.

 3.
Campus:


The instructional portion of the Program will continue to be offered at Stockton’s main campus in Pomona, New Jersey.  The HTMS program includes a mandatory internship.  Internships will be located in various facilities throughout the mid-Atlantic region, with an emphasis on New Jersey sites.  (See Appendix A).  Some Hospitality Management courses are currently taught at the Carnegie Library Center in Atlantic City; this is expected to continue.

 4.
Date of Start-up:


September 2006

 5.
Six digit CES Classification of Educational Program:


52.0901

 6.
Articulation Agreements:


Students must apply for acceptance into Stockton and choose to major in the Hospitality and Tourism Management Studies Program.  They may enter in the following ways:  (1) directly from high schools as undergraduate Stockton students; or (2) as a transfer student from a community or 4-year college that currently holds an articulation agreement.  Currently there are numerous articulation agreements in process, including all of the community colleges in the state of New Jersey with hospitality management programs, all of the Delaware programs, and most of the New York and Pennsylvania programs.  Additional articulation agreements can be developed as needed.

 7.
Accreditation:


Stockton is currently exploring the possibility of acquiring the prestigious accreditation of its business programs by the Association to Advance Collegiate Schools of Business (AACSB), the premier accrediting body of business programs.  

Accreditation by AACSB supports the articulated mission of The Richard Stockton College of New Jersey.  AACSB accreditation mandates continuous improvement within HTMS education.  The reputation of the program as well as competitive stance will achieved through attracting better pools of student applicants, recruiting superior faculty and administrators, accessing new funding sources, and providing support for Middle States and other accreditation requirements.  All of these factors will enhance the position of the college in the immediate and larger academic communities.  
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At this time no college or university in the state of New Jersey has an undergraduate or graduate Hospitality/Tourism Management program with AACSB accreditation.   Regionally, only the Pennsylvania State University and the University of Delaware offer an AACSB accredited MBA degree in Hotel, Restaurant & Tourism Management.  Temple University in Philadelphia offers a PhD. (or doctoral degree) in Tourism and Hospitality Management that is AACSB accredited.  The only regional school offering an AACSB accredited undergraduate BS degree in Hotel, Restaurant and Tourism Management is Cornell University, it also offers accredited Masters and doctoral programs in Hotel, Restaurant and Tourism Management.  The HTMS program at Stockton can become the only AACSB accredited Hospitality and Tourism Management undergraduate program in the tri-state area.  

8.
Licensure:


Licensure is not required in general for this program. 
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I.
Objectives:


We will continue to be committed to providing a quality undergraduate liberal arts education that incorporates theory and practice in the hospitality industry.  The mission of the HTMS program is to imbue students with the knowledge, skills, values, and strategic perspectives essential to obtaining leadership roles in the hospitality service professions throughout the world; and in addition, to foster research and scholarship that will engender student excellence in the management of hospitality properties.


Upon completion of the Bachelor of Science (BS) degree in Hospitality and Tourism Management, graduates are able to pursue career paths in every segment of the hospitality and tourism industry, including:

Hotel Operations


Skilled Property Management

  
Marketing 



Food and Beverage Operations

Accounting and Finance

Public Relations

Human Resources


Food Services in Institutions and Healthcare

Travel and Tourism


Tourism Research



State Tourism Offices


Convention Centers

II.
Need:

Entry-level management expertise is in demand in all aspects of this field.  The hospitality/tourism industry needs an educated workforce. Earning a degree in HTMS at Stockton will provide students well, with both a substantial liberal arts education and the specialized program skills that will distinguish them from the other regional, national, and international programs.  Stockton’s broad-based curriculum will ultimately afford more professional options for the graduates of this program than many other institutions.

Tourism, as a component of the curriculum is essential.

In 2004, the New Jersey Department of Commerce and Economic Development, the primary state government entity responsible for promoting the development of the State’s tourism industry and expanding the contribution of tourism to the State’s economy, officially changed its name to the New Jersey Commerce, Economic Growth & Tourism Commission.  The importance of the Hospitality and Tourism industry to New Jersey cannot be overstated.  In 2004, travel and tourism together with accommodation and food services contributed over $26 billion in economic value in New Jersey.  The combined industries also represented 636,000 jobs, representing the largest employers in the state of New Jersey.  “Tourism is of greatest relative importance to Cape May and Atlantic City.  It is also a key contributor to Ocean, Sussex, Essex and Monmouth Counties”.  Tourism in the immediate vicinity, Atlantic, Cape May, Cumberland, Monmouth, and Ocean Counties, accounts for 64% of the total statewide tourism expenditure (Global Insight Inc., June, 2005).

Based on the available information, the college is optimistic about a new undergraduate program in Hospitality and Tourism Management.  This program will satisfy the needs of the local and regional community, support the current national and international trends and strengthen Stockton’s commitment to learning and teaching by supplying the management talent.  The extent of the local hospitality and tourism industry can be inferred from the sheer amount of government revenue that it generates.  (See next page for local statistics; Source:  Global Insight – June 2005, p. 28.) 
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Further, the college believes that this program combines a common core of liberal arts, business studies courses, and Hospitality and Tourism Management that will foster the continuing growth of the students, the faculty, and the college.  All students who wish to be employed are employed as managers in the industry.  Many students receive 3-5 employment offers upon graduation. A sampling of the students who have graduated from the track and are currently employed as managers in the hospitality industry are:

Brooke Conaway ’04--Catering Sales Manager--Summerfield Suites by Wyndham, Mount Laurel, NJ 

Holly Galindo ’04--Wedding Coordinator--Tuscany House Hotel, Renault Winery, Galloway

Justin Lucas ’04--General Manager--Gourmet Italian Cuisine, Galloway Township

Tara Marsh ’03--Assistant Catering Director--Atlantic City Sheraton

Rene Matos ’03--Assistant Food and Beverage Director, The View Restaurant--Marriott Marquis Hotel, Manhattan, NY

Angela Sabino ’04--Front Desk Manager--Borgata, Hotel, Casino, and Spa, Atlantic City

Shawn Zakar ’05--Front Desk Supervisor--Seaview Marriott Hotel and Spa, Galloway

Kimberly Thiem ’04--Guest Services Supervisor—Atlantic City Sheraton 

Lisa Vile ’03—Director of Risk Management—Trump Taj Mahal, Atlantic City 

Drew Flatley ’05-- Butler/Front Desk Agent--Borgata Hotel, Casino, and Spa, AC

Anthony Marino ’04-- Manager—TGI Friday, Pleasantville, NJ

III.
Work Experience and Internships:


Employers from all segments of the hospitality and tourism industry agree that, in addition to a first-rate education, students will quickly advance to entry/middle level management positions by taking part in actual work experiences prior to their graduation.  These work experiences also provide paid employment at current acceptable standards.  Students acquire world-class training in new progressive facilities given the close proximity of Stockton to the Atlantic City area.  Internships will also assist students with building self-confidence, developing networking skills, experiencing multiculturalism and diversity, and the ability to explore other possible career options in this dynamic industry.  (See Appendix B for Internship Syllabus).

III.
Stockton Student Demand:


The Stockton student demand for this program has been steadily increasing. The first class (Introduction to Hospitality Management) was offered in the Fall semester of 2000.  There are currently approximately 120 students who have officially declared Business Studies with a track in Hospitality Management as their major.  (See Appendix E – Enrollment History).

IV.
Relationship to Stockton Mission:


Stockton’s mission clearly states that the college “helps students develop the capacity for continuous learning and the ability to adapt to changing circumstances in a multicultural and interdependent world by insisting on breadth, as well as depth, in our curriculum.”  The hospitality management track consistently stresses this in all of its current classes and will continue to do so as the HTMS program emerges.  (See Appendix C).
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Stockton is committed to the positive development of southern New Jersey.  Through our research and community service, the HTMS program actively seeks to contribute to and improve the unique physical and human environment in which the College functions.

V.
List similar programs within the state and in neighboring states.  How does the program compare to those currently being offered?


Similar programs are currently in place at the following institutions:  Fairleigh Dickinson University (NJ), Temple University (PA), University of Delaware (DE), Rutgers the State University (NJ), Widener University (PA), and Cornell University (NY).  Because this industry is such a large employer in our region, there should be ample room for a variety of programs to flourish.

(See Appendix D).

VI.
Enrollment:

The original proposal of the HOSP track considered the most optimistic enrollment growth to reach 75 students in 5 years. The current HOSP track began in 2000 had no declared majors. There are approximately 240 students currently enrolled in HOSP courses (Fall 2005).  (See Appendix E for Enrollment History data.)

VII.
Length of Program:


The baccalaureate program will encompass 128 college credits, enabling full-time students to complete the degree in 4 years.  

VIII.
Required Credits:


Students will take several HTMS designated courses, some courses in the Business Studies Program, and the college’s required General Studies coursework.  Students in the Hospitality and Tourism Management Studies Program will take courses with the W (Writing) and Q (Quantitative Reasoning) attributes, as well as H (Historical Consciousness), I (International/Multicultural), V (Values/Ethics), and A (Arts) as required by all students who attend Stockton.    Both traditional and distance education courses will be offered. (see appendix G)

The Hospitality and Tourism Management Studies Program will require the same rigorous academic components as all of the other programs at Stockton.

Stockton is committed to the concept of an education, which has two academic components:  one specialized and the other in general studies.  The degree program focuses on areas of specialization, while the General Studies portion and the “at some distance” components of the curriculum are designed to provide the student with an intellectual foundation for new, continued, and life-long learning experiences.
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At Stockton there is a continuous balance of general education and program studies.

In addition to the Program Credits required for a Bachelor of Science in  Hospitality and Tourism Management the student must complete 48 credits in general studies courses; 16 credits in At Some Distance electives, and an additional 32 credits distributed as follows:

· 8 credits from GAH offerings 

· 8 credits from GNM offerings

· 8 credits from GSS offerings

· 4 credits from GIS offerings

· 4 credits from GEN offerings
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Sample Curriculum – Hospitality and Tourism Management Studies

(See Appendix G for Curriculum Worksheets and HTMS Course Descriptions)

Fall – Year 1











HTMS 2101 – Introduction to Hospitality & Tourism Management
4 credits

AT SOME DISTANCE






4 credits

Freshman Seminar






4 credits

GENERAL INTERDISCIPLINARY TOPICS



4 credits
W1

Spring – Year 1










GENERAL ARTS AND HUMANITIES




4 credits

CSIS 1206 – Statistics 






4 credits
Q1

ECON 1400 – Microeconomics





4 credits

HTMS 2143 – Contemporary International Tourism 


4 credits
W2 & I

Fall – Year 2











ACCT 2110 – Financial Accounting




4 credits

HTMS 2122 – Hotel Administration and Operations


4 credits

HTMS 2110 – Food and Beverage Management



4 credits

GENERAL NATURAL SCIENCES AND MATHEMATICS

4 credits

Spring – Year 2










ACCT 2120 – Managerial Accounting




4 credits
Q2

AT SOME DISTANCE






4 credits

GENERAL NATURAL SCIENCES AND MATHEMATICS

4 credits

HTMS XXXX – Geographical Tourism Information Systems

4 credits

Fall – Year 3











GENERAL SOCIAL AND BEHAVIORAL SCIENCES


4 credits

HTMS 3120 – Facilities Management




4 credits

AT SOME DISTANCE






4 credits

MKTG 3110 – Marketing Principles




4 credits

Spring – Year 3 (Cooperative Education Semester)







HTMS 3121 – Hospitality Information Systems



2 credits
W2

HTMS 2130 – Hospitality Control




4 credits

HTMS 4900 – Hospitality Internship  




6 credits
W2 

HTMS XXXX – Economics of Tourism




4 credits
Q2

Fall – Year 4











HTMS 3110 – Legal, Social, Ethical Environments of Business

4 credits
V

GENERAL SOCIAL AND BEHAVIORAL SCIENCES


4 credits

FINA 3110 – Introduction to Financial Management


4 credits            W2 & Q2

Program or Business Elective 





4 credits

Spring – Year 4










GENERAL INTEGRATION AND SYNTHESIS


4 credits

HTMS 3111 – Human Resource Management in a Global Environment
4 credits
W2

GENERAL ARTS AND HUMANITIES




4 credits

HTMS 4112 – Business Policy and Strategies (seniors only)

4 credits
W2

· HTMS 3901 – Professional Experience – 0 credits (This is a required experience course and the number is used for tracking purposes only.)                                                                             
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IX.
Resources:


a.
Selection of faculty
The selection of faculty is straightforward and consistent with every other discipline and/or program on the Stockton campus. 

b.
Faculty workloads


Faculty workloads will be consistent with those of all Richard Stockton College faculty, as provided for in collective bargaining agreements:  three courses per semester.  

c.
Adjunct faculty


Only the occasional use of qualified adjuncts is anticipated.  It will be our goal to hire faculty who meet the spirit of the AACSB accreditation guidelines and have credentials comparable to those desired in our regular faculty.

d.
Additional faculty resources

No other faculty members are anticipated unless program enrollments continue to increase.  

e.
Support personnel
Secretarial support through the secretarial pool will be provided within the Division of Professional Studies.  Some support may also come from other college offices such as Enrollment Management, Student Records and the Office of Academic Advising, Financial Aid and Academic Affairs. 

f.
Program resources

The most critical program resource is promotional funding for advertisements and attendance at educational/employment fairs and faculty conference travel.  The only expense to date has been travel.  Historically, the college has always been supportive of program needs.

g.
Internationalizing
Most independent hospitality/tourism management programs generally attract a larger than normal number of international students. Just this year a task force to explore internationalizing curricula across the RSC of NJ has been formed and implemented. Travel and Tourism activities have reached enormous multi-cultural and economic proportions throughout the world. International students search the web for colleges receptive to their specific needs, where they can obtain an excellent American hospitality and tourism education and return to put it to use within their own country when they have finished.  (It is also important to note that additional resources to help and to further assist these international students in general prior to, and after their arrival on campus will need to be put into place.) The improvement of resources for international students at Stockton has already become an institutional goal, with or without HTMS.
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h.
Physical facilities
            Sufficient space for the faculty offices, conference room spaces, and classroom spaces are currently sufficient to support the program.  We require the same space regardless of whether we are a track or a program.  Additionally, the program’s faculty presently has the ability to transfer many of its courses to a distance-learning format (WebCT) thereby lessening the taxed classroom space at Stockton.  In the immediate future, however, we plan to delay plans for most distance education courses in order to maintain a high level of interaction with the students in the program.

           WebCT is nonetheless being utilized extensively in a hybrid fashion to increase communication and content delivery between the faculty and students in classes that are held on campus.  WebCT’s ability to store and make accessible to students’ content such as power point presentations, class notes, calendars etc. is a valuable asset that is currently more than sufficient to handle both the current needs of our faculty as well as future growth. Plans include, among others, streaming media content for our students to enhance learning outside the classroom.  Stockton already has the ability and resources to handle this content delivery format.

The faculty in the hospitality program also already utilizes computer labs and electronic classrooms extensively.  The need for these resources will continue to grow at a measured pace.  While these resources are in high demand at Stockton, creative scheduling on the part of this program has been sufficient thus far in being able to compete for space.  It is believed that the current flexibility in scheduling our courses as well as ongoing investment by the college in new facilities there will provide adequate space in both computer labs and electronic classrooms to meet the needs of the new program. 

j.
Library

The library collection currently contains 270,000 titles, consisting of circulating reference books, periodicals, documents and microfilms.  There are nearly 1,500 current periodical subscriptions and about 3,000 full-text periodicals accessible electronically.  Approximately 150 abstracts/indexes are available in print format and 27 in electronic format.  The library receives 49 hard copies of business journals and has approximately 17,881 books/catalogues related to statistics, economics, transportation and communications, commerce and finance.  Over the past five years, the business collection has been augmented to meet the needs of students in the program.  

The library is open Monday through Thursday until midnight the library’s web page provides accessibility to general resources such as encyclopedias, dictionaries, almanacs, library catalogs, and numerous resources on specific subjects.  The web page also provides access to the College library catalog, internet-based resources, and full-text online periodicals.  
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A business resources section provides access through web page to on-line searches and acssess to electronic articles.  Searches can be conducted using over 12 full-text databases, including EBSCO host, EBSCO online, IDEAL, Wilson Web, VALE,  and Moody Online.  More than 18 abstracts and index databases are available.  

The library is a federal depository, receiving 40% of the items available.  It is also a New Jersey state depository.  The document collection contains 25,000 titles.  Federal and state documents also are available on-line.  Interlibrary loan services are available free to faculty and students, with most of the requests being filled in about a week.


The library currently provides the following support for the hospitality management track and will provide the same acceptable levels of support to the 

HMTS program:

Hospitality and Tourism Electronic journal subscriptions (37 titles):
Annals of tourism research  (0160-7383) 

Business travel news  (8750-3670) 

Chain leader  (1528-4999)  

Cornell hotel and restaurant administration quarterly  (0010-8804)

Corporate meetings & incentives  (0745-1636) 

Foodservice equipment & supplies  (1097-2994) 

Gaming law review  (1092-1885) 

Hospitality 
Hospitality (Australia) 
Hospitality design  (1062-9254) 

Hotel & motel management  (0018-6082) 

Hotels (Newton, Mass.)  (1047-2975) 


International journal of contemporary hospitality management  (0959-6119) 

International journal of hospitality & tourism administration  (1525-6480) 

International journal of hospitality management  (0278-4319) 

International journal of tourism research  (1099-2340) 

Journal of hospitality & leisure marketing  (1050-7051) 

Journal of leisure research  (0022-2216) 

Journal of retail & leisure property  (1479-1110) 

Journal of sustainable tourism  (0966-9582) 

Journal of travel & tourism marketing  (1054-8408) 

Journal of travel medicine  (1195-1982) 

Journal of vacation marketing  (1356-7667) 

Leisure & hospitality business  (1472-5266) 


Leisure sciences  (0149-0400) 

Leisure studies  (0261-4367) 

Lodging hospitality  (0148-0766) 

Nation's restaurant news  (0028-0518) 
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Restaurant business  (0097-8043) 

Restaurant hospitality  (0147-9989) 
Restaurants & institutions (Chicago, Ill.)  (0273-5520) 
Special events magazine  (1079-1264) 
Tourism and hospitality research  (1467-3584) 

Tourism geographies  (1461-6688) 

Tourism management  (0261-5177) 

Travel weekly  (0041-2082) 

UNLV gaming research & review journal  (1535-7589) 

Hospitality and Tourism Print journal subscriptions (9 titles):
Cornell Hotel and Restaurant Administration Quarterly 
International Journal of Hospitality and Tourism Administration 

Journal of Travel and Tourism Marketing 

Journal of Convention and Exhibition Management 
Journal of Convention & Event Tourism 
Journal of Hospitality and Leisure Marketing 
Journal of Hospitality and Tourism Research 

Journal of Food Service Business Research 
Journal of Restaurant and Food Service Marketing 
Hospitality and Tourism Research databases:
ABI / Inform 

http://sunny.stockton.edu:2048/login?url=http://proquest.umi.com/login?COPT=SU5UPTAmVkVSPTImREJTPTM@

Business Source Premier 

http://sunny.stockton.edu:2048/login?url=http://search.epnet.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=buh

Regional Business News

http://sunny.stockton.edu:2048/login?url=http://search.epnet.com/login.aspx?authtype=ip,uid&profile=ehost&defaultdb=bwh

The HTMS collection in the library has been building steadily since 2000. It should also be noted that the entire business studies library collection should be added to the list, since most of the HTMS students will study information from the various tracks of business in general. As the most contemporary cadre of students using the library, these students are far more comfortable, as are their counterparts across the college, with web-based research. Researching electronic databases, electronic journal subscriptions, and obscure printed journals are fast becoming the norm.   The Media Center provides business-related films and videos for use in a wide variety of business courses.  Business requests are approximately $800-$1,000 per year.
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k.
Computer facilities

Computer facilities take the form of computerized classrooms; laboratories used as classrooms, and student laboratories throughout the campus.  There are 36 computerized classrooms on campus with Internet access, projectors, and large screens.  Several mobile computer units can be reserved on a first-come, first-served basis for occasional use in other classrooms.


Smart classrooms are assigned to information science courses and have been made available for the courses in hospitality management.  Student computer laboratories are located throughout the campus for individual student access along with technical assistance.  Each student receives a booklet entitled “A Student Guide to Computer and Telecommunications Services” which provides information on all the laboratories and programs available.  Software is continuously upgraded and available across campus.


All faculties at Stockton have computers and most have printers.  Faculty can also go to the Professional Studies Divisional office or Academic Computing Services for assistance with scanning and other special applications.  Academic Computing Services offers a wide range of technology training sessions in the summer and throughout the year.  The technology for conferencing via the electronic mail system has recently been upgraded and a staff member is usually available to assist faculty using the system.


The Carnegie Building in Atlantic City has a computer lab capable of being linked to a similar facility on the main campus.  In addition there are 6 large, computer classrooms in constant use there. Many hospitality management courses, both graduate and undergraduate, have already been held at this facility. It is a good idea to run the Hospitality Internships from this facility since many of the student work sites are in the greater Atlantic City area and easily accessible from this urban setting.


The ETTC/SRI building is on Route 50 in Mays Landing, New Jersey and houses the Southern Regional Institute programs.  New this year is the Parkway Center on Jimmie Leeds Road adjacent to the Garden State Parkway, which houses several of the major, non-student, administrative offices for the college. 

l.
Administration

Hospitality and Tourism Management Studies is currently located within the Division of Professional Studies. A Dean administers the Division of Professional Studies.  The office of Student Records, Enrollment Management, the Bursar’s Office, the Public Relations Office, the Graphic Design Studio and Graphic Production, and computer services among others provide valuable and specialized support for all of the college’s programs.
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The Hospitality and Tourism Management Studies program is managed by a Program Director, who both teaches in the program and provides the overall support and coordination of the curriculum and program planning. The Director is responsible for each of the following duties:  course scheduling, advising, graduation certification, faculty advisor for student organizations, faculty hiring, faculty mentoring, scholarship, writing articulation agreements, recruiting, budgeting, public representation and promotion, community organization representative, and liaison between the program and all of the various academic and administrative offices in the college. These duties will be shared among the HTMS faculty in the future.

m.
Advisory Board

The Advisory Board was created in keeping with the spirit of fostering a strong mutual relationship between Stockton and the well over 300,000 people in the surrounding communities, 150,000 of whom are in the hospitality/tourism industry.  Membership on the board consists of senior ranking (vice-president or higher) executives from nearby hospitality and non-hospitality businesses and several college officials.  Membership on the board is voluntary and board members serve for 3 year terms; the board meets annually to discuss program and industry issues and to advise the Director and the faculty of the HTMS program on directional and community-based issues.  (See Appendix H for the current list of members of the Advisory Board.)

X.
Graduation Requirements:


Graduation from Stockton with a bachelor’s degree requires a student to obtain a minimum cumulative 2.0 grade-point average, based upon courses attempted at the institution, and to satisfy the institution’s degree requirements, including:  (1)  earn 128 credits; (2) earn at least the 32 final credits in Stockton courses; (3) fulfill the institution’s writing and quantitative reasoning and other proficiency requirements; (4) fulfill the skills competency and proficiency requirements applicable to entering freshmen; and (5) meet all Program and General Studies requirements within seven years of matriculation.  


Earned credits towards graduation include both transfer credits accepted towards a Stockton degree and credits earned at Stockton. All HTMS students will be required to achieve a grade of C or better in all program courses. 


Grade point values are as follows:




A= 4.0



C+= 2.3




A-= 3.7


C   = 2.0




B+ = 3.3


C-  = 1.7




B = 3.0



D   = 1.0




B- = 2.7


F    = 0


Incomplete or I, W, WI, P, and NC grades are not included in the computation of cumulative GPA.  
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Note:  GPA includes only credits attempted at Stockton.  All Stockton grades are included in the computation of the GPA, except those noted above, but including those in repeated courses.
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